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CHAPTER I

AND DEFIN1T OP TPR? U:1EP

Background

The yearbook car annual has been a common part of mot-;t

high schools for many decades. Usually the hook has be I

published as a result of long hours of labor by an advisor

and a staff of students. The annual has given students

an opportunity to learn many technical aspects of schoo-

publications while compiling a record of the school's

activities.

The yearbook, while often emphasizing certain phases

of the school program over others, nevertheless has s.rved

as a permanent record of the school's history. School

officials and parents, as well as students may, and often

de refer to the yearbook for needed information. The

book has, in addition, been desired by students for the

collection of teacher and peer autographs and other personal

mementos.

While many articles lave been written about the pub-

lishing of yearbooks and many workshops are held annually

to assist advisors and student editors In their task,

somewhat neglected phase of yearbook publication and analysis

exists relative to the quantitative aspects of the annual.

Advisors and students have questioned the distribution or

allocation of their p ice allotments. The decision con-

cerning the Iiumler of pages to be utilized for each class,

club, sport or other activity has often been made with difficulty.



Advisor5 and student ltar s have wondered how tl

judgment in terms of page allocation compares to decision-

=f staffs from other schools. Often they have sa le

other ='books, but seldom do they have this type

of information from across the country, They may also be

concerned about the selling price of their book, the cost

of advertising (per page or fractional part), and other

factors . It is a common practice to compare work with

others in a similar category. Answers to some if not all

of these questions might somewhat ease the burden of

publishing a yearbook.

The Problem

the problem. It was the purpose of lis

study to analyze yearbooks relative to he quantitative page

allotments, when classified by selected demographic factors.

ITEcillat of ti. study. Teacher advisors and students

have long been interested in the publication of yearbooks

or annuals. They have been aware of the technical aspects

of producing the book, but often have not known how their

book's allocation of pages among activities, their selling

price, and their advertising costs have compared with books

from schools across the country. This study was intended,

therefore, to add to the existing body of knowledge dealing

with yearbook publication.



Methods of Fro -duce and SOW' Data

The purposes of this section were to describe: (1) the

methods used in obtaining the sample; (2) the del

questionnaire; and (3) the statistical treatment o

data.

V ti

r e

atpInlag the sample. The sample of the ulation

high schools throughout the Unite_ States was obL-ined

by utilizing the listing provided by Patte sOn's Ame

Education: Volume LXVI. (20)* A random selection of 600

high schools was made from this national listing. The

following procedure was utilized:

A six digit number was obtained from Rand's Million

Random ilaLL with 100_000 Normal Deviates. (21)

a. The first three digits between 001 and 560

were utilized to determine the page number

to be utilized in Patterson`- . Numb

associated with pages which did not contain

listings of schools wt_:'e discarded.

b. The next (fourth) digit was reduced modulo

3 to determine the column to be used in

selection. Random numbers containing, the

fourth digit "011 were discarded.

*Numbers in parentheses refer to the bibliography;
numbers after the colon are page numbers.



The labt two were reduced modul

(the number high schools listed in th

arLICUla' eolumu) in order to dete nlhe the

sell( 1 to be elected.

d. Pages- containing less thah one-half' page of

school listings w _re limited to having

maximum'of three schools selected. This was

a purely arbitrary determination.

e. The selection process was continued until

Six hundred schools had been selected.

Sampling was without replacement.

A letter and a single page que

January 7, 1972,

tionnaire Were mailed

the yearbook advisors of cach of the

randomly selected schools. A follow-up inquiry was mailed

approximately one month later to those advisors who had

yet to respond to 4he initial request for information.

Samples of the questionnaire and covering letters are in

Appendix A.

RslizIt of the questionnaire The questionnaire was

deigned i0 a manner such that yearbook advisors could

select responses from a list of alternatives or indicate

answers th a word, number, or very short statement. The

questions were rather brief and only six in number.



These questions were designed to elicit the 1101

information: (1) the size of the school dtstrlot,

type of school (public, private, church suvportoJ,

(3) a description of the student body's socio n c

background, (4) the number of seniors in the graduatl

class, (5) the price of the yearbook to students,

the rate schedule for arvertising space. The cove inr letter

requested a copy of t schools 1971 yearbook.

Treatment of the data. All data were analyzed and

reported in terms of replies (yearbooks) received. Analysis

f the yearbooks was conducted, based upon the demographic

data compiled from the questionnaires. All data were classi

field utilizing an instrument specifically constructed for

this purpose (Appendix B). ?hese analyses are presented

in both tabular -'ative form in Chapter III, a

summaries and °or lu ions are drawn in Chapter TV. Chapter

11 is a review of pertinent literature.

Limitations of the St__

The limitations of any study conducted by

of normative survey techniques existed in this study. A

-thee' limitation resulted from the fact that reliability

the data depended upon the accuracy with which respondents

interpreted the questions and responded to them. The accuracy

use



(Si. (!.(p1in1.1np;

1111,11/"1
I ! I ,.

OhjectiVt. 1:11j1'

Lo Lhe

A further limitation is the educaticimi nii

background or the anthorg. '4H.le they hu. I 1

and indirectly involved with yearbook publie:uicu tnc

past years, their training and experience havc., heon 17,c,MOV:I:NL

limited, similarly perhaps to that of many yeanhook udvihovH

across the country.

Definitions of Terms used

Several terms employed in this study were dernod

follows:

adviser/advisor of publications: a member or: a (ollego
or high school faculty assigned to gold s1;t1d(Ties in
the publication or school newspapers, magazine, hnde
books, or yearbooks. Syn., publication adviuop;
publication sponsor; publication supervisor; supervisor
of publications. (14:18)

annual: an illustrated record of the school your, usually
in book. form, written, edited, and, published by a

class or group of students in a university, college
or high school. Syn. yearbook; (14:3n)

yearbook: Syn. annual (14:611)

All other' terms used, where not specifically defined,

have been taken from Good's Dictionary of Education (14)
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CHAPTER II

REVIEW OF RELATED LITERATU

Recent literature co cerni:g the various asi -!ts

high school yearbooks is not extensive. It appears that

few, if any, ex :tive studies have been und 7 take n

this area. Many authors of the articles that do ,_== mention

the dirth of materials with which to work. These same authors

request materials and information from all sources in order

to provide a base from which they may do their own work.

The literature concerning high school annuals, while

few in number of entries, is broad in scope. Some articles

inform the reader of workshops available to aid student

editors and advisors while others provide- opinion dealing

with the value of producing yearbooks - value for the students,

advisors, school s in general and the community as a. whole .

Other authors have treated the history of high school year-

books.

Additional articles have been written about yearbook

production - its organization, the budget, advertising,

covers, circulation, distribution, and other facets of the

problem. A number of articles have been written concerning

the yearbook advisor` - his training and preparation, and the

role which he plays as an advisor.

The literature, because of the scope of material

available was categorized into three general areas.
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The first area dealt with the value of the yearbook and

the econd ar area was concerned with the yearbook it ?if.

Information about the advisor was included as the third

general area.

Value of the Yearbook

Many authors of articles, directly or indirectly,

examined the value of publishing high school yearbooks.

The apparent conclusi n reached by most indicated that very

definite needs were fulfilled by student publication of

yearbooks and encouraged continued support for this activity.

-Campbell reported that apparently no exhaustive studies

the origins high school yearbooks have been made,

but stated that "The Evergreen," Waterville Academy (New

-York) yearbook, first-published in 1845, is the first known

- high school yearbook. (3:103-6) Little is known about

what thought wasgiven to the value of such early publica-

tions to the student, school, and /or the community.

Many articles on the subject included a discussion

of the merits and shortcomings of these publications. Their

value to the student is often questioned. One author who

enthusiastically supported the yearbook as an invaluable

teaching-tool was Lowe. His comments related to student

produced yearbooks, not books where lay-out and photography



are fessiolaily done ald copy is often rew rltt.r rr from

- the p ovious book, 1 argues that

yoavb on(!- creati vi ty trr a1 L reiz or endva P:

art , Lnr,tography,dos copy, lay- at, writinc,

znd other activittes. Yearbooks id in learnirg husinesn

terhniquos such as finance, advertisin sales and distri-

b tion. Acidi tional valuer. learned through the p.r o ;uct ion

of high school_ yearbooks include: accuracy, dependability,

loyalty, tact, responsibility, school spirit, and self-

reliance, (18:24)

The value of tfre yearbook has been cited In veiRtio

p p()(illeOti

!b tp to its value to stlydent creativity. r Mary Kdwand

or journalism students and their

or'e writing ability in building a yearbook (12:

edit torial coyrriment n chool Activities a plea ranLu

made fey a return to the "er -. tive educational a) r

in producing a yearbook. The opinion was pivrkn tl a

engraver pin -graphev, arid printer services , lould he used

only for' consultation, not for putting the book out. 22:144-5)

Francis offered additional support in regard to the

value of the yearbook in a discussion on photography. It

was suggested that the r-3- dent. themselves co much of the

photography needed for the yearbook. He proposed the use

of a ph tography contest=. for'_ all students enrolled in the

so} Benerits or the plan included the tle Tel o pmer



dent creativity, more free time for t nt,

udents Nrere covering most of their own activit- and rhe

promotion of school spirit and public re Ac- -8)

Danielson, in discussing the purpose or Lhe high

school yearbook, stated that yearbook pro 1Ve

as a valuable educational tool. Not only do fit;students learn

the technical details of a subject, but they E-21 t,,,, 1(-acn

about human nature and how to work with others ,rd

accomplishment of a common goal. (10:173-)

The yearbook is of value also to the school and the

community Its public relations value has been cited by

several authors . Campbell, writing to school publications

advisors, stressed the necessity of realizing the value

school publications in fostering and promoting good public

relations for the school. He recommended that ad vi rs have

a comprehensive understanding of educational public relations.

5:261-2) Kingsbury indicated that yearbooks were an effective

means for the public to see what was going on in the scho ls.

(17:141-3) According to Danielson one purpose of the ye r-

book_ is that it acts as a means promoting good public

relations (10:173-
) The yearbook was described by Burk

as a vital tool that can be utilized by the school for public

relations purposes. (1:276)

The further= value of the yearbook to the school and

community was illustrated by Danielson. In discussing the



purposes of t e yearbook he stated that the

book is a memory book, an accurate and pleasant one -year

recording tree school's history. (10:173-5)

A further value associated with yearbooks is dose

by Jappe. fle cited the experience of being a.yearbork

year-

advisor as an al( to his development as a teat If

contact with the students engaged in the production of the

book gave him many opportunities to teach in a sett:

different from that or .the traditional classroom.
(

g

6:244-6)

The Yearbook

L. R. Campbell wrote that the purpose of a yearbook

is try pictorially present a record of the school history,

including activities and attitudes,_ covering both students

and faculty. (8:227-8) As stated earlier, Danielson des-

cribed the yearbook as a met o y book - a record of the

school's history for one year. (10:173-5)

Many high school yearbook staffs are composed of non-

profes Jonal, unpaid personnel. Students are l ecsuited

from English classes; yearbook advisors are drafted from

the faculty. It is difficult to produce a high-quality

yearbook under such conditions.

Neumeier argues that yearbook production has little

to do with academic classes such as English. Areas more

closely associated with yearbook production are art,
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photography, and business. To allow an fac

the most educational experience while producing a '.rearb -k,

Neumei.ei

teachers, one, in each of the fields of a.rt, photography,

business, aril language arts. Each faculty member would

ge its that responsibility be divided among ur

then recruit interested students from his classes. In this

way yearbook development would become an important part of

the academic program o the school, rather than the extra-

curricular activity it is cfbcn considered. (19:,199-201)

Students and faculty that are on the yearbook staff

are often untrained. One possible solution to this problem

is to offer worknops in yearbook production. Horton des-

cribed one such workshop which is held annually at The Ohio

State University. This workshop is attended by over 2,000

participants from nearly 400 schools in 14 states. The

students and sponsors attend classes, prepare and publish

three newspapers and one yearbook, hear lectures delivered

by guests with national reputations, and participate in

on-campus social activities. This workshop was designed

to meet the needs of both students and sponsors of all

scho-1 related publications. The sessions devoted to yea

book publication deal extensively with design, content, use

of the dummy, copy setting, photography, typography and color,

staff selection, art, and "appeal factors." (15:11 13)
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The value of the high school yearbook workshop

e mp.

of the Detre

comprised of

offers works

his description of' the ;'ui'

Student Press Association. The A:7;socintion,

Michigan, Ohio, ana Ontario, Cana a schools

courses, and seminars in high school

publication editing. The author stressos that the

ting high school editors improve their knc-vde technical

aspects of yearbook development. The workshoo is also

importal, because it offers the high school student the

opportunity t) experience on-campus college living, which

should positively affect the students future thinking on

the importance of a college education. (23 :238)

The literature also includes many short articles

selected aspects of publishing annuals. Each segment of the

yearbook is the subject of several articles. Cove-, s, content,

accounting, budgeting, advertising, and distribution are

sonic of the topics covered.

1 eporting the results of a survey .dealing with the

its of the padded versus hardbound yearbook covers is

the subject of an article in School Activities. Yearbooks

with padded covers cost more than do' their hard -bound coon

parts; they tend to break away from their bindings more

frequently; and they are bulky. Despite these apparent

disadva-t

school yearbook staffs. However, a survey taken in 1959

padded covers are often preferred by high

e r-
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and replicated in 1961 indicated that yearbooks with hal

bound covers by far outnumber those with padded vers.
(24:269)

The content of the yearbook should :de boti, the

curricular and the often referred t "ext y icular"

undertakings of the school. The content should reflect

the basic purposes of the school, as well as the yearboo
. . _

Kingsbury includes in his list of.purposes the- followl_g:

a student project; a record, a student Memory book; a

school-year history and a public relations instrument.

(17:141-3)

Several general principles concerning planning the

yearbook were discussed by Danielson. He stressed student

produCtion over professional production wherever possible.

A pre- et theme allows for coordinated planning. Deadlines

must be determined and met. He suggests that methods and

themes should differ from year to year, reflecting the

changes in each class. (10:173-5)

Budget and finances may be sources of many problems

to both students and sponsors. L. R. Campbell equates a

high school yearbook with a business.- The yearbook staff

should have a treasurer and a system of bookkeeping that

can be audited. The exact 'financial status of the yearbook

should be a matter of public record, told monthly in a

published statement, (4:22)



In anoth-r article in which he deals with yearbook

finances, Campbell declared that each high school yearbook

staff mast have a workable budget at the beginning of the

school year. The staff must estimate income from all sources

and then itemize all general expenditures. The budget

committee can then devise new ways of rig funds if th

becomes necessary. Careful budget planning and systematic

revision can prevent the staff from overspending. (6:115-7)

An article by H. B. Campbell included advice for both

udents and sponsors in the areas of advertising and dis-

tribution. Since most yearbooks depend upon advertising

revenues for at least half their publishing costs, he

stressed the importance of training students in the a

of selling advertising., Included among the several

suggestions offered were those that the student should:

(1) have advance preparation evident in his sales presentation

(2) have a business-like appearance;- and (3) call on merchant

who have bought advertising in the past. (2:171-3)

Concerning .yearbook distribution, L. R. Campbell w =c to

that an accurate list of students who ordered a yearbook

must be compiled. This list should be po:_ted well in advance

of delivery in order to allow students the opportunity to

check for errors. The staff should set up a central pick-

up station if the school is large, several places f



yea _ ok

circ

involved In

ry Poi 1 these hints can i Vi t-}W

staff many hours of time in dealing ,

tribution. (7:215-6)

pV01.)1 t'nr,;

One organization the high school yearbool< staff must

take into account is the national rating service. The

authors of several articles described how to effectively

use this service, while at the same time how not to be too

concerned with it and ignore the needs of the individual

school. The value of student produced annuals over pro-

fessionally produced books is stressed.

The values of the national rating service have been

discussed by Click. The critical services provide the

necessary materials to high school publication advisors

for evaluating their own annuals. In analyzing a year-

book, the critical service lists; page by page, the tech-

nical weaknesses and strengths of each aspect of publishing,

and includes a score-card for evaluating the yearhoc

Without the valuable opinion of an objective third party,

the advisor would have to rely only on his own j dgment.

Conversely because the rating service is an impersonal

third party, it cannot effectively judge many aspects

the local yearboo. The service is concerned with tech-

nicalities and cannot know the personal history and attitudes

of each high school. Thus the service does not rate the
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yea b -I in its own sc mmunity context but on

tea_ cal comparisons with other high schools -1)

atiorial rating sorviceti were discussed by the 11 tov

f School Activities as he sUpported student-produced year=

books over professionally produced yearbook Argui at

students need some itlative to do more of their ow work,

the author suggest, that, t e national rating services could

increase their amount of Cr. it (presently two hundred out

of seven thousand points) gi sn to student- produced annuals.

Student creativity should not be inhibited in favor of

venience and professional appearance .

An alternative to the yearbook, a -a azine-annual,

was described by Dlesman. The magazine-annual is a com-.

bination t emory book and collection of student - produced

writings. This publication usually appears two or three

times a year and all issues are bound into one volume at the

end of the year. The author explained that the advisor

e ds-more time with this type of publication, but the

satin ction gained from having .many m students participate

makes up for time spent on the project. (11-4)7-8

The Advisor

Often the advisor has not been trained to cope with

the many details involved in the production of a yearbook.
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The advi or may no have had course dealirc- with sttl,A

activities or illy( tantly, may not

specifically designed for hi: school publi

The areas f staff sel ec tloii organiation

planning of objectives, training f sta

information about planning the yearb-

CO 1._

were cited by

Danielsot as asic problems of the advisor. (10:173

A solution the rr-blems listed may be found r the ad7 )r

has had a colic (Jour 3e stiessing the varloils __pet= or

-hool Publications. Campbell recommended this yearbook

supervisors should think of their role as teacher and gu

nc t as the boss. The advisor rust not stifle student

creativity: He concludes that a good university course'

in yearbook production will benefit all participants.

27-8)

Kingsbury reeoMmended that advisors attend yearbook

courses and participate _n appropriate associations.

He also suggested to high school principals that the advisor

be selected very carefully. The position should not be

forced upon an inexperi nc:ed ors unwilling teacher, The

Principal should safeguard against a high turnover rate

of advisors by allowing some free time and by offering a

supplementary salary the teacher willing to assume

resporuibility for the yearbook, (17=1141-3)
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alMM&P'

A review or literture about high school yearks

shows that much wovk needs to be done in this area

few articles have been written in recent year. The in

that is available is sketchy and often net complete

It is usually directed to the advisor. The small amount or

literature dire _erl toward the high school student staff

Is not considered very helpul For serious high school

editors intent on producing a quality yeapbook. As woo

pointed out by several authors, few research studies have

been undertaken in this area, thus leaving Much room for

expansion of concrete knowledge.
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Afli- ANALYSIS DF DATA

The purpJses of this bap tor were to ppe'sent res',;lts

of the analysis e the data gathered from yearks relative

to the quantitative page allotments when clasiCied by solectcd

demographic Factors. The three Major classificatinns

in this analys_s were (1) size of the school district, (2)

socioeconomic background, and 3) the number of :3eni,'irs in

the graduating class.

Mailing and Receipt of Questionnaire and Yearbook

The questionnaire ( Appendix A) was sent to yearbook adviset.

of each of the randomly selected schools. The mailing took

place on January 7, l972 with a follow-up letter being mailed

to non-respondents a proximate]y one month later.

Of the 600 randomly selected schools it can be assumed

that 547 of these received the request for data, that is, only

53 undelivered letters were returned. Of these 547. requests

which were &,!livered 149 yoarbooks were received in response.

In addition, 42 schools responded that they would have lie- to

participate but no. extra copies of their yearbook to send.

The results of this tudy are therefore based upon a 27 per cent

response- of the adjusted sample. While this is less than

desirable per cent of response it is believed that it is

sufficiently large to justiCy generalizing to the population

as a whole.



it i Oanned to replicate t_is stud within one veal,

wi some rimdiflc;'ition of 4 Requests for 1.:11

be made ea..ly in tilt= school year. In addition- if fuudinc

is Jeliev Ll that the chools hould at

expect to the Fro

and mailing theln yearbook. It is assumed that these Ussi c

age for their' trouble in rk

modifications procedure will resuit in a significantly

higher per cent of res onse.

Analysis of the Data

Yearbooks were analyzed u ing the ee demogra

classification factors. The factors remained the same

throughout the study, and were used as the basis for all

indlidual anal ses (l1i fendix A) .

The t that of the size of the

district. For the purpo.

utilized: rur

ulation), town (between 10,000 and 50,00() population), nd

city (in excess of 50,000 p pulatio ).

The second factor was that of a self- A_ected socio-

economic base. The respondent was asked to Moose from

this study the followin were

suburban, village (less than 1M00 pop-

the fllowin low, farm/ranch, suburban, aver Er her.or L

The third at d final factor was that of the size of the

graduating class Here the respondent (usually the yearbook

advisor) was asked to give the total number of students in the
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graduatli=h-q r)

eiu lit° the ilowl 1-25, -50, 51-IL

201 -30U, 301-1 C, 401-r 0, or '301+.

'boo Examin tiorr of the data in '11-1 le 1 sho1',i1

a va6t rity c ols sell their yearbooks without

any type of subsidy from the school board. Four, or every

onder s replied that they did not receive a subsidy.

Further examination of the data reveals that a vast pre-

ponderance of the schools soli their yearbooks from betwe

$3.51 and $6.50. Slightly under 80 per cent of the respo

dents fell 1:1to this price range.

Of particular interest is the fact that more suburban

high schools tend to charge a higher price for their yea book

than do the eural ( r village schools. Nearly 75 per con

the suburban :7:ichools charge over five dollars for their books

while two-thirds of both the rural and village school districtr,

price their books at five dollars car under. Complete data

are presented in Table 1.

The cost of the yearbooks was then analyzed based upon

the self - selector- socioeconomic factors. When the data were

examined it w r.r found that over 85 per cent of the, suburban
schools charged over five dollars for their yearbook- while

those high schools which classified themselves as either "low

socioeconomic" or "farm/ranch" tended to charge less. In the

latter two c.t gories over two- thirds of the schools charged

-five dollars or 1 or their efforts. These data are

presented in Table 2.



TABLE I.
FACTOR
IS LOCA

T"KL.. SIZE DISTRICT

Descriptor

Factors as a Per Cc. At

Rural w 7 0 0 lJ 1,0
w/o 37 0 7 0

44 0 7 51 30 0 100

Suburb w 6 0 10 11.-)

w/0 15 0 11 ) 0 70
21 5 0 21 31) 40 0 100

Village 4 0 3 3 0
w/o 32 0 0 60 0T

0 3 63 0 100

Town w 7 0 0 7 10 7 0
w/o 01,, 0 0 17 45 10 70
T 29 0 0 24 17 100

City w 0 5 0 .14

w/o 15 5 0 14 .311 9 14 70
T .20 10 0 19 311 l.4 100

Total w 26 1 1 7 5 5 19

w/o 121 1 2 37 8 3 Si

149 2 3 44 33 3 100

Key: = with subsily*
w/o = without subsidy
T Total by demographic factor

1 No cost to student
2 $1.00 - $3.50
3 $3.51 - $5.00
4 - $6.50
5 = $6.51 - $10.00
6 $10.01+

*Price oharced student is less than _arkct value. Idividual
student may be required to sell a specified (minimum) amount of
advertising, the Board of Education may underwrite the yearbook,
the student may have to buy an activity card, or other forms of
subsidization may prevail.



TAM,. 2. Y1',AFF Cfl[YF LY
FACT0h JV :-DCIDECONOMIC LE2C1dFTOR.

Descritor N

Factors

1

as a

3

Per Cent cr "N"

Low L;oclo- W 3 1) 0 1E) fl
Econ. 9 0 7 L

7
7

7 77(

12 0 7 65 14 7 100

Farm/
Ranch

w

w/u
5

29
0

0
3

3

9

59

-,

23
0

0
0

Cl

1-5

85
T 34 0 6 68 26 o 0 100

Suburban w .
4 0 0 7 0 19 0

w/o 13 0 0 7 42 -,r. 0 711
T 17 0 0 14 ,,, 44 0 LOU

Average w 13 3 0 1 7 7 0 18
w/o 58 0 0 31J 4o 7 4 82
T 71 3 0 32 47 1t 4 100

Other w 3 0 0 :20 0 0 a 20
w/0 12 7 7 33 20 13 0 go
T 15 7 7 53 20 13 0 10 ()

Total v) 28 i 1 7 5 U 19

;i/o 121 37 30 8 81

149 44 13 3 100

Key: w with subsidy*
w/o without subsidy
T Total by demographic factor

I = No cost to student
2 U1.00 - $3.50
3 = $3.51 - $5.00
4 = 35.01 $6.5o
5 - $6.51 - $10.00
6 - $10.01+

*Price charged student is less than "market value." Individual
student may be required to sell a specified (minimum) amount
of advertising, the Board of Education may underwrite the
yearbook, the student may have to buy an activity card, or ot--
forms of subsidization may prevail.
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tht: data were an11-., by ti-1',

class little in the way or trend was apparent. Tc rdor U=,

urged to exa:111_,, these data, presented in Tonic: i. ond draw

h;,; own conclusions.

Ak,ept],:Jnr, Exwninc!tion ci th daL sont.J ih

Tables and 5 reveals that about one-fifth oc the rchocl s so-Li

no display advertising and over one-third did not hove a con-

tributors page. The single most apparent fact concerning the

sale of advertising was that there was a wide vriance in the

cost per page, both for display ads and for inclusion in the

contributors page. About one-third of the schools that sold

display ads charged $50 or' less for a full page ad, while

nearly one-third charged between $50.0] and $100 per full page

ad.

Number or student Pictures per EtLillie. Pata concerning, the_

number of pictures per page, classified by grade level, are

presented in Tables 6, 7, 9, 10, 11, 12, and 13. The data

tend to group themselves into natural categories. The senior

high schools (grades 10, 11, and 12) appear to present similar

patterns (Tables 6, 7, and 0) as do the junior high schools

(grades 7 and 6, Tables 10 and II) as well as the upper

elementary level (grades 5 and 6, Tables 12 and 13). The ninth

grade (Table 9) presents a picture that is similar to none of

the others. It is believed that this may be due to the

organazational structure of the individual schools. In some

schools this grade may be treated as senior high school (freshmen)

and in others as part or the junior high school.



TABLE 3. Y:ARK COF CL,STPIED BY ..1=11_iFj:
OF SIZE OF G8IDUATI110 CLASS.

putiOPipLOP

1 - 25 w

w/o
T

26 - 50 %AI

w/e
T

51 - 100 w
w / o

T

101 - OQ
w/o

T

201 - 300

301 - 400

401 - 500

501+

w

w/o

w

w/o

w/o
T

Total w

w/o

T

IDFactors as a Pei' CocIt

1

"Nu

:

4 0 0 12 12 0
-13 0 17 A 0 0 1 7b
17 0 17 71 12 0 0 100

2 0 0 9 3 C 0 0
'1

21 0 0 ) c,,, R1 21 ti 9 i
23 0 0 61 31 4 4 100

3 5 0 r
) 0 0

17 0 65 15 0 8r-3

20 5 65 20 0 100

0 13 3 6 0
0

0

36
49

36
39

0
6

3

3 100

2 0 0 0 8 8 0 10
10 0 0 18 50 8 8 84
12 0 0 18 58 16 8 100

4 0 0 8 8 i'D 0 31
9 0 0 0 54 15 0 69

13 0 0 8 62 30 0 100

0 0 0 0 0 0 0 0
11 0 0 7 f:(-) 17 0 100
11 0 0 17 66 17 0 10m

6 0 0 6 6 17 2 q

14 6 6 32 21 71
20 6 0 3.=2 38 38 100

28 1 1 7 5 5 0 19

121 1 2 37 30 8 3 81

149 2 44 35 13 3 100

Key: See explawition of Key on either Talile 1 or Table 2.
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TABLE 4. COST PER FULL PAGE ADVERTISEMENT IN. YEARBit K,
CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS.

a Per Cent o

3 4 5

"N"

6 Total

Factors as

Descr or 1 2

Rural 44 59 24' 0 17 0 0 100Suburban 21 11 29 11 20 0 29 100Village. 35 45 22 0 19 4 10 100Town
29 18 49 15 11 7 0 100City 20 11 31 6 46 0 6 100

Low Socio-Econ. 12 42 33 0 25 0 0 100Farm/Ranch 34 48 16 0 30 3 3 100Suburban 17 6 24 18 24 0 28 100Average /1 33 36 6 17 3 5 100Other 15 35 35 0 8 0 22 100

Grad. Class Size

i - 25 17 48 0 0 30 0 22 10026 - 50 23 66 17 0 17 0 0 10051 - 100 20 40 30 0 20 10 0 100101 - 200 33 29 37 7 19 0 8 100

201,- 300 12 33 33 0 25 0 9 100301 - 400 13 9 47 16 16 0 12 100401 - 500 11 0 34 18 18 0 30 100501+ 20 12 50 12 18 0 8 100

All Schools 149 35 30 6 21 100

Key: 1. Less than $50
2. $50.01 - $100
3. $100.01+
4. Advertising not sold
5. Contributors page only
6. No response
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TABLE 5. COST FOR MENTION
IN YEARBOOK, CLASSIFIED

IN CONTRIBUTORS PAGE (

BY SELECTED DEMOGRAPHIC

Factors as a Per Cent of

1 2 3, 4 5

18 9 30 11 7

ADVERTISEMENT)
FACTORS.

Descriptor

Rural

N

44

"N"

6 Total

25 100
=

Suburban 21 29 10 14 5 10 32 1004 Village 35 17 6 23 11 3 40 100Town . 29 7 3 21 28 14 27 100City 20 20 10 10 15 0 45 100

Low Socio-Econ. 12 33 8 8 17 8 26 100Farm/Ranch 34 24 3 26 6 3 38 100Suburban 17 35 12 6 12 6 29 100Average 71 11 7 28 17 7 30 100Other 15 0 13 7 20 13 47 100

Grad. Class Size

1 25 17 24 12 12 0 6 46 10026 - 50 23 17 4 43 4 0 32 10051 - 100 20 15 5 30 20 10 20 100101 - 200 33 15 12 15 18 9 31 100

201 - 300 12 42 0 8 17 0 33 100301 400 13 0 15 23 8 15 39 100401 - 500 11 0 0 17 33 17 33 100501+ 20 17 6 17 22 6 32 100

All SOhools 149 17 7 21 14 6 35 100

Key: 1. No set amount
2. $2.50 and below
3. -$2.51 $5.00
4. $5.01 - $10.00
5. $10.01+
6. No response or

not sold
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TABLE 6. AVERAGE
IN YEARBOOK,

NUMBER OF
CLASSIFIED BY

Factors

N 1

SENIOR (GRADE
SELECTED

12) PICTURES PER PAGE
DEMOGRAPHIC FACTORS

Cent of "N"

4 5 Total
2

as a Per

3Descriptor

Rural 44 5 54 30 11 100Suburban 21 0 19 33 48 100Village 35 6 45 26 23 100Town 29 0 3 38 59 100City 20 0 15 30 50 100

Low Socio-Econ. 12 9 33 33 25 0 100Farm/Ranch 34 6 44 26 24 0 100Suburban 17 0 24 24 52 0 100Average 71 1 27 35 37 0 100Other 15 0 40 27 27 6 100

Grad. Class Size

1 - 25 17 18 82 0 0 10026 - 50 23 0 65 26 9 10051 - 100 20 0 45 45 10 100101 - 200 33 0 18 48 34 100

201 - 300 12 0 8 50 42 0 100301 - 400 13 0 8 38 54 0 100401 - 500 11 0 0 0 100 0 100501+ 20 0 0 17 78 5 100

All Schools 149 32 31 1 100

Key:
1. 1-3
2. 4-6
3. 7-10
4. 11+
5. Group picture
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TABLE 7. AVERAGE NUMBER OF JUNIOR (GRADE 11) PICTURES PER PAGEIN YEARBOOK, CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS

Descriptor N

Factors as a Per Cent

1 2 3 4 5 To al

Rural
44 0 27 57 5 11 100Suburban 21 0 10 24 52 -14 100Village 35 0 29 49 18 4 100Town
29 3 0 17 66 14 100City
20 10 10 25 45 10 100

Low SOcio-Econ. 12 0 33 33 25 9 100Farm /Ranch. 34 0 29 47 .15 9 100Suburban 17 0 0 31 61 8 100Average 71 3 11 40 35 11 100Other 15 6 27 27 27 13 100

Grad. Class Size

- 25 17 0 65 23 0 12 10026 - 50 23 0 22 65 0 13 10051 - 100 20 6 21 56 11 6 100101 - 200 33 3 15 49 18 15 100
201 - 300 12 0 0 25 67 8 100301 - 400 13 0 0 23 62 15 100401 - 500 11 0 0 33 67 0 100501+ 20 6 0 6 83 5 100

All Schools 149 2 18 38 32 10 100

Key:
1. Not included
2. 1-15
3. 16-30
4. 31+
5. Group picture
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TABLE 8. AVERAGE NUMBER OF SOPHOMORE (GRADE 10) PICTURES PER PAGEIN YEARBOOK, CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS

Factors as a Pex Cent of "N"

Descriptor 1 2 3 5 Total

Rural 44 3 28 `51 10 8 100
g
13

Suburban
Village

21
35

0

0
5

26
33
51

48
20

14
3

100
100Town 29 3 0 14 73 10 100City 20 10 10 25 45. 10 100

Low Socio-Econ. 12 8 25 42 25 0 100Farm/Ranch 34 0 29 50 12 9 100Suburban 17 0 6 29 59 6 100Average 71 3 10 40 38 9' 100Other 15 21 8 48 15 100

Grad. Class Size

1 - 25 17 7 55 31 0 7 10026 - 50 23 0 27 58 5 10 10051 - 100 20 0 25 55 15 5 100101 200 33 3 9 49 24 15 100

201 - 300 12 0 0 25 75 0 100301 - 400 13 0 0 23 62 15 100401 - 500 11 0 0 33 67 0 100501+ 20 11 0 6 77 6 100

Al]. Schools, 149 3 16 38 35 .100

Key:
1. Not included
2. 1-15
3. 1630
4. 31+
5. Group picture
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TABLE 9. AVERAGE NUMBER OF FRESHMAN (GRADE 9) PICTURES PER PAGEIN YEARBOOK, CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS

Factors as a Per Cent of "N"

Descriptor N 1 2 3 4 5 Total

Rural 44 9 20. 50 12 9 100Suburban 21 33 5 19 .29 14 100Village 35 6 26 45 20 3 100Town 29 60 0 11 25 4 100City 20 45 15 5 25 10 100

Low Socio-Eton . 12 25 17 33 25 0 100Farm/Ranch 34 12 23 47 9 9 100Suburban 17 36 7 19 31 7 100Average 71 31 10 31 21 7 100Other 15 27 27 6 27 13 100

Grad. Class Size

1 25 17 6 53 35 6 10026 - 50 23 4 22 57 4 13 10051 - 100 20 0 20 55 20 5 100101 - 200 33 18 9 31 27 15 100

201 - 300 12 33 0 17 50 0 100301 - 400 13 48 0 10 32 10 100401 - 500 11 66 0 17 17 0 100501+ 20 83 0 0 17 0 100

All Schools 149 26 15 31 20 100

Key:
1. Not included
2. 1-15
3. 16-30
4. 31+
5. Group picture
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,evealed by the data was th e

aduating cla ss became larger, fewer pictures c:r uncle :515nJ.=

the yearbooks. In all cases s(m:were included
cture:1

wero included.

In almost all cases student pictures of grade 10, li, and

12 were included and very seldom was a group picture used. In

the case of ninth grade classes, nearly one-fourth of the year-

books omitted pictures of this grade level. Group pictures

were seldom use

Overall, when the junior high schools were considered

(grades 7 and 8, Tables 10 and 11) approximately two thirds

of the schools sampled did not include pictures of th

students. Again, group pictures were not extensively used.

In the elementary grades considered (g des 5 and 6, Tables

12 and 13) nearly four fifths of the yearbooks analyzed did

not include these grades,. When these grades were:i4cluded they

generally were from those schools with a smaller student body

(as determined by the size of the graduating class). It was

the impression of the researchers, gained while analyzing the

yearbooks, yet without the benefit of an actLal count, that

most of the yearbooks which contained these grade levels tended

to come from schools where all of the students were housed under

one roof or in the buildings located at one central site.

Data concerning the lower grades (grades 1 through 4) were

similar to those for grades figs and six, and were not included

in the study for this reason.
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TABLE 10. AVERAGE NUMBER OF GRADE 8 STUDENT PICTURES PER PAGEIN YEARBOOK, CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS

Factors as a Per Cent of "N"

Descriptor 1 3 4 5 Total

Rural 44 36 14 20 14 J6 100Suburban 21 76 0 5 14 5 100Village 35 54 6 23 14 3 100Town 29 90 0 0 7 3 100City 20 95 0 5 0 0 100

Low Socio-Ec_n. 12 33 33 18 100Farm/Ranch 34 47 9 17 12 15 100Suburban 17 94 0 6 0 0 100Average 71 70 0 13 14 3 100Other 15 67. 7 13 0 13 100

Grad. Class Size

1.- 25 17 29 18 35 0 18 10026 50 23 35 4 35 13 13 10051- 100 20 50 5 20 25 0 100101 - 200 -33 73 0 9 12 6 100

201 6 300 12 75 0 0 25 0 100301 - 400 13 92 0 0 0 8 100401 - 500 11 100 0 0 0 0 100501+ 20 100 0 0 0 0 100

All Schools 149 64 3 15 11 7 100

Key:
1. Not included
2. 1-15
3. 16-30
4. 31+
5. Group picture



=

-35-

TABLE 11. AVERAGE NUMBER OF GRADE 7 STUDENT PICTURES PER PAGEIN YEARBOOK, CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS

Factors as a Per Cent of "N"

Descriptor 1 2 3 4 5 Total

Rural 44 36 14 20 14 16 100Suburban 21 86 0 0 9 5 100Village 35. 57 6 26 8 3 100Town 29 94 0 0 3 3 100City 20 95 5 0 0 0 100

Low Socio-Econ. 12 33 17 25 17 8 100Farm/Ranch 34 47 15 15 8 15 100Suburban 17 94 0 6 0 0 100Average 71 76 0 11 10 3 100Other 15 67 13 7 0 13 100

Grad. Class Size

1 - 25 17 29 29 24 0 18 10026 - 50 23 35 13 30 9 13 10051 - 100 20 55 5 20 20 0 100101 - 200 33 82 0 6 6 6 100
201 - 300 12 75 0 0 25 0 100301 - 400 13 92 0 0 0 8 100401 - 500 11 100 0 0 0 0 100501+ 20 100 0 0 0 0 100

All Schools 149 6 12 100

Key: 1. Not included
2. 1-15
-3. 16-30
4. 31+
5. Group picture
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TABLE 12. AVERAGE NUMBER OF GRADE 6 STUDENT PICTURES PER PAGE,
CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS.

Factors as a Per Cent of "N"

Descriptor N 1 2 3 5 Total

Rural 44 53 12 9 7 19 100
Suburban 21 100 0 0 0 0 100
Village 35 71 '6 11 9 3 100Town 29 97 0 0 0 3 100City 20 95 5 0 0 0 100

Low Socio-Econ. 12 58 17 17 0 8 100
Farm/Ranch 34 53 12 10 10 15 100
Suburban 17 94 0 6 0 0 100
Average 71 89 1 4 3 100
Other 15 80 7 0 13 100

Grad. Class Size

1 - 25 17 35 35 12 0 18 100
26 - 50 23 40 9 14 14 23 100
51 - 100 20 85 0 10 5 0 100
101 - 200 33 94 0 0 3 3 100

201 = 300 12 100 0 0 0 100
301 - 400 13 92 0 0 100
401 - 500 11 100 0 0 0 100

501+ 20 100 0 0 0 0 100

All Schools 149 78 5 5 100

; 1. Not included
2. 1-15
'3. 16-30
4. 31+
5. Group picture
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TABLE 13. AVERAGE NUMBER OF GRADE 5 STUDENT PICTURES PER PAGE
IN YEARBOOK, CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS

Factors as a Per Cent of "N"

Descriptor N 1 2 Total

Rural 44 53 12 9 7 19 100
Suburban 21 100 0 0 0 0 100

g Village 35 74 6 11 6 3 100
Town 29 97 0' 0 0 3 100
City 20 95 5 0 0 0 100

Low Socio-Econ. 12 59 8 25 8 100
Farm/Ranch 34 53 12 12 6 17 100

14
Suburban 17 94 0 6 0 0 100
Average 71 90 1 3 3 3 100
Other 15 80 7 0 0 13 100

Grad. Class Size

1 - 25 17 35 29 18 0 18 100
26 - 50 23 39 9 17 9 26' 100
51 - 100 20 85 0 10 5 0 100

101 - 200 33 97 0 0 0 3 100

201 300 12 100 0 0 0 0 100
301 - 400 13 92 0 0 0 8 100
401 - 500 11 100 0 0 0 0 100

501+ 20 100 0 0 0 0 100

All. Schools 149 78 7 7 100

Key: 1. Not included
2. 1-15
3. 16-30
4. 31+
5. Group picture
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Activities. .Tables 14, 15, 16, 17, 18, and 19 prese t

data dealing with various types of activities. These class

fications were of necessity quite broad and page number allotments

were made by the researchers in an arbitrary manner, yet In all

cases this was done with the best interests of the project upper-

mmost in mind. Each table will be discussed individually. Pdr

a more complete listing of the criteria used for page allotments

assignment to a particular category the reader is referred to the

analysis sheet in Appendix B.

Table 14, which deals with the number of pages devoted

faculty, administration and staff shows that this group is

usually included (98 per cent of the yearbooks analyzed). As

would be expected the larger schools tended to devote more pages

to this group than did the smaller schools. This is undoubtedly

-related to the size of the school and its staff.

Yearbook pages devoted to academic activities were analyzed

and presented in Table 15. One salient fact which emerged from

these data was that nearly one-fourth of the schools did not

include any pages dealing with activities of this nature, and

nearly three fourths of the schools devoted only one to six

pages to the coverage of academic pursuits.

General activities were analyzed in Table 16. There was

a wide distribution in the per cent of number of pages, ith

little indication of an identifiable trend: Activities of a

general nature were included in practically all year books analyzed.
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TABLE 14. NUMBER OF YEARBOOK PAGES DEVOTED TO FACULTY, ADMINISTRA-
TION AND STAFF, CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS*

Descriptor N

Cent of "N"

4 5 6

Facto--

1 2

as a Per

Total

Rural 44' 0 36 49 11 4 0 100
Suburban 21 0 0 33 24 43 0 100
Village 35 3 34 46 17 0 0 100
Town 29 3 9 46 26 16 0 100
City 20 5 20 25 30 10 10 100

Low Socio-Econ. 12 8 33 33 18 8 0 100
Farm/Ranch 34 0 33 47 15 0 0 100
Suburban 17 0 12 42 23 23 0 100
Average 71 3 15 42 24 15 1 100
Other 15 0 33 40 7 13 7 100

Grad. Class Size

1 25 17 0 71 29 0 0 0 100
26 .- 50 23 0 41 55 4 0 0 100
51 - 100 20 5 30 50 15 0 0 100
101 - 200 33 3 12 43 27 15 0 100

201 300 12 0 0 56 22 22 0 100
301 - 400 13 0 6 29 44 21. 0 100
401 500 11 17 17 0 33 33 0 100

501+ 20. 0 0 45 22 22 11 100

All Schools 149 2 23 42 20 12 100

Key; 1. None
2. 1-6
3. 7-15
4. 16-5
5. 26-40
6. 41+

*includes teachers, principal(s), superintendent(s), board of
education members, teacher aids, cooks, custodian(;
secretaries, bus drivers, etc.



TABLE 15. NUMBER OF YEARBOOK PAGES DEVOTED TO ACADEMIC ACTIVITIES,
CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS*

Factors as a Per Cent o

1 2 3 4 5 6Descriptor Total

Rural 44 '34 66 0 0 0 100
Suburban 21 14 81 5 0 0 100
Village 35 26 71 3 0 0 0 100
Town 29 14 86 0. 0 0 0 100
City 20 25 65 5 5 0 0 100

Low Socio-Econ. 12 33 67 0 0 0 100
Farm/Ranch 34 22 78 0 0 0 100
Suburban 17 18 76 0 6 0 0 100
Average 71 24 71 5 0 0 0 100
Other 15 27 73 0 0 0 0 100-

Grad. Class Size

1 25 17' 50 50 0 0 0 0 100
26 50 23 23 77 0 0 0 0 100
51 100 20 30 70 0 0 0 0 100

101 200 33 24 70, 6 0 0 0 100

201 300 12 17 83 0 0 0 0 100
301 - 400 '13 23 77 0 0 0 0 100
401 - 500 11 0 83 0 17 0 0 100

501+ 20 17 78 5 0 0 0 100

All Schools 149 24 73 100

K y: 1. None
2. 1-6
3. 7-15
4. 16-25
5. 26-40
6. 41+

*includes awards and honors in subject areas, National 1lonor
Society, class and graduation honors and standings, etc
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TABLE 16. NUMBER OF YEARBOOK PAGES
CLASSIFIED'EY SELECTED DEMOGRAPHIC

DEVOTED
FACTORS*

TO GENERAL ACTIVITIES,

Descriptor

Factors as a Per Cent of

1 2 4 5

"N"

6 Total

Rural 44 0 7 32 27 27 7 100
Suburban 21 0 0 9 5 48 38 100
Village 35 0 3 40 37 17 3 100
Town 29 3 0 3 17 49 28 100
City 20 0 0 0 40 15 45 100

Low Socio-Econ. 12 0 17 33 25 17 8 100
Farm/Ranch 34 0 3 44 32 15 6 100
Suburban 17 0 0 11 0 43 46 100
Average 71 1 1 10 31 37 20 100
Other 15 0 0 20 20 33 27 100

Grad. Class Size

1 - 25 17 0 18 47 29 0 6 100
26 50 '23 0 0 30 48 18 4 100
51 - 100 20 0 5 35 40 15 5 100

101 - 200 33 0 0 15 27 46 12 100

201 - 300 12 0 17 17 58 8 100
301 - 400 13 8 0 8 38 46 100
401 - 500 11 0 0 0 50 50 100

501+ 20 0 0 17 28 55 100

All Schools 149 1 21 26 30 19 100

Key: 1.

2.

3.

4.

5.

6.

None
1-6
.7-15
16-25
26-40.
41+

*includes general school pictures, students in classes and around
school, proms, cheerleaders, homecoming, royalty (favorites),
Who's Who, plays and speech (if not a part of clubs) and
excluding musical activities.
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Mu:Jcal activities, t eluding band, orchestra, and 1

groups were included In 90 per cent the books annlyzo(

Dearly 85 per cent or the books devoted 1 to pages to this

type or activity. Complete data are presented in Table 17.

The classification of "Clubs and Organizations" was an

extremely broad category and thus these activities were in

evidence in a preponderance of the yearbooks analyzed. It

might be assumed that organizations thus classified in this

category exist in high schools throughout the country, there-

fore their appearance in this study was to be expected. These

data are presented in Table 18.

The number of pages devoted to athletics, i ch included

intramural ports (but not physical education) ppe -ared

to the pattern of pages devoted to both clubs and general

activities. Data are presented in Table 19.

Miscellaneous data. These data, which fit no particular

sification schema, are presented for their general interest.

It is evident from the data presented in Table 20 that

fourth of the schools had no pages devoted to advertising.

There was no apparent pattern of the number of pages devoted

to advertising.

The-'number of pages which were printed in color was low.

Two-thirds of the sample analy2ed had no pages in color. Data

are i resented in Table 21.

Finally, when the yearbooks were analyzed by the total number

of pages the only pittern which emerged vris that the smaller

cia



TABLE 17. NUMBER OF YEARBOOK PAGES DEVOTED TO MUSICAL ACTIVITIES,CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS*

Descriptor

Factors as a Per Cent of "N"

1 2 3 4 5 6 Total

Rural 44 14 70 9 7 0 0 100Suburban 21 0 55 37 4 0 1004 Village 35 13 59 25 0 0 100Town 29 0 37 54 6 0 100City 20 20 45 35 0 0 100

Low Socio-Econ. 12 33 59 8 0 0 0 100Farm/Ranch 34 11 66 17 3 3 0 100=
Suburban 17 6 53 35 6 0 0 100Average 71 6 51 38 4 1 0 100Other 15 12 51 25 6 0 100

Grad. Class Size

.1 - 25 17 29 65 6 0 0 0 10026 - 50 23 16 81 0 0 3 0 10051 - 100 20 9 69 14 4 4 0 100101 - 200 33 12 49 36 3 0 0 100

201 300 12 0' 42 58 0 0 0 100301 - 400 13 0 46 46 8 0 0 100401 - 500 11 0 17 66 17 0 0 100501+ 20 0 42 43 10 5 0 100

All Schools 149 10 55 29 2 0 100

Key; 1. None
2. 1-6
3. 7-15
4. 16-25
5. 26-40

includes band, chorus, glee club, majorettes, musicals, and
related activities
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TABLE 18. NUMBER OF YEARBOOK PAGES DEVOTED TO CLUBS AND
ORGANIZATIONS, CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS*

Descriptor

Rural

N

44

Factors as a Per Cent of

1 2 4 5

32 41 20 5

"N"

6

0

Total

100Suburban 21 6 34 40 20 0 100Village 35 30 32 32 3 0 100Town 29 0 14 55 28 0 100City 20 15 25 35 10 10 100

Low Socio-Econ. 12 0 34 50 0 8 100
Farm/Ranch 34 11 66 17 3 3 0 100

in Suburban 17 6 18 12 46 18 0 100
c Average 71 1 10 33 41 14 1. 100Other 15 15 15 28 42 0 0 100

Grad. Class Size

1- 25 17 0 82 18 0 0 0 100
26 - 50 23 10 18 54 18 0 0 100
51 - 100 20 11 16 52 21 0 0 100
101 - 200 33 0 6 39 49 6 0 100U
201 - 300 12 0 0 8 50 42 0 100
301 - 400 13 0 8 23 38 23 8 100
401 - 500 11 0 0 0 67 33 0 100

501+ 20 0 6 6 60 22 6 100

All Schools 149 3 19 30 35 12 100

Key: 1. None
2. 1-6
3, 7-15
4. 16-25
S. 26-40
6. 41+

*includes such clubs and organizations as Student Council,
Language Clubs, Drama, F.F.A., G.A.A., Pep Club, Speech Club,
Thespian Society, Chess, Audio Visual Club, Bridge, Y-Teens,
Library Aids, Newspaper Staff, Yearbook (Annual), F.H.A.,
4-H, Photography, Math Club, etc.
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TABLE 19. NUMBER OF YEARBOOK PAGES DEVOTED TO ATHLETICS,
CLASSIFIED BY SELECTED DEMOGRAPHIC FACTORS*

2

7

as a Per Cent

4

43 34

5

16

IINII

6

0

Descriptor

Rural 44

Factors

1

0

Total

100Suburban 31 0 0 0 33 43 24 100Village 35 0 6 37 48 6 3 100Town 29 0 3 7 35 38 17 100City 20 15 5 10 10 35 25 100

Low Socio-Econ, 12 0 25 42 8 25 100Farm/Ranch 34 0 6 47 35 12 0 100
m Suburban 17 0 0 12 18 41 29 100c Average 71 3 1 15 41 27 13 100Other 15 7 7 13 40 20, 13 100

Grad. Class Site

1 25 17 0 23 65 12 , 0 0 100
26 - 50 23 4 9 43 35 9 0 100
51 100 20 5 0 40 50 5 0 100
101 - 200 33 3 3 12 49 30 3 100

201 - 300 12 0 0 42 . 33 25 100
301 - 400 13 0 0 8 23 38 31 100
401 - 500 11 0 0 0 17 66 17 100

501+ 20 0 0 0 22 50 28 100

All Schools 149 2 4 24 35 24 11 100

Key: 1. None
1-6
7-15

4. 16-25
5. 26-40
6. 41+

includes all sports including intra- murals, but does not
include physical education classes
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TABLE 20. NUMBER OF
CLASSIFIED BY SELECTED

YEARBOOK
DEMOGRAPHIC

Factors

18
24
31
14'

50

PAGES DEVOTED TO
FACTORS*

ADVERTISING,

of

5

18
20
9

14
20

Cent

-4

24
11
20
41
15

. 17
25
13
25
27

18
29

30
9

25
23
49
38

24

Descriptor

Rural
Suburban
Village
Town
City

Low Socio-Econ.
Farm/Ranch
Suburban
Average
Other

N

44
21
35
29
20

12
34
17
71
15

17
23
20
33

12
13
11
20

149

2

18
15
14
14
5

as a Per

3

22
30
20
17
10

25
9

31
21
27

6

21
30
30

17
31
17
0

20

"N"

Total

0

0

6

0

0

100
100
100
100
100

33
32
24
21
27

b
25
19
11
6

29
21
10
3

8

15
17
6

14

25
6

13
20
13

6

16
0

30

17
8

0

28

15

0

3

0

2

0

100
100
100
100
100

Grad. Class Size

1 - 25
26 - 50
51 - 100

101 - 200

201 ® 300
301 - 400
401 - 500

501+

All Schools

41
13
30
25

33
23
17-
28

0

0

0

3

0

0

0

0

100
100
100
100

100
100
100
100

26 100

Key; 1, None
2. 1-6
3. 7-15
4. 16-25
5. 26-40

*Pages were summed by fractional parts and rounded to nearest
whole page



-47-

TABLE 21. NUMBER OF COLOR PAGES IN YEARBOOK, CLASSIFIED EY
SELECTED DEMOGRAPHIC FACTORS

Factors as a Per Cent of "N"

Descriptor N 1 2 3 5 Total

Rural 44 80 20 0 0 100
Suburban 21 57 43 0 0 100
Village 35 72 28 0 0 100
Town 29 48. 48 4 0 100
City 20 67 11 22 0 100

Low Socio-Econ. 12 75 25 0 100
Farm /Ranch 34 78 22 0 0 100
Suburban 17 59 35 6 100
Average 71 59 35 6 0 0 100
Other 15 80 20 0 0 0 100

Grad. Class Size

1 - 25 17 91 9 0 0 0 100
26 - 50 23 92 8 0 0 0 100
51 - 100 20 80 20 0 0 0 100

101 - 200 33 61 39 0 0 0 100

201 - 300 12 46 54 0 0 0 100
301 - 400 13 61 31 8 0 0 100
401 500 11 17 66 17 0 0 100

501+ 20 35 46 19 0 0 100

All Schools 149 29 5 100

1. None
2., 1-10
3. 11-20
4. 21-30
5. 31+



schools had fewer pages in their books and the larger schools

had move pa-res. This was a function of school size, and most

-tainly was to be expected. These data are presen -d in

Table 22.



TABLE 22. TOTAL NUMBER OF PAGES IN YEARBOOK,
SELECTED DEMOGRAPHIC FACTORS

Factors as a Per Cent

Descriptor N 1 2 3 4

CLASSIFIED BY

Total.

of

5

"N"

6

Rural 44 14 41 32 10 3 0 100
Suburban 21 0 5 24 42 24 5 100
Village 35 3 55 30 12 0 0 100
Town 29. 3 3 25 49 17 3 100
City 20 6 16 26 36 6 10 100

Low Socio-Econ. 12 19 43 19 19 0 0 100
Farm/Ranch 34 .9

54 25 9 3 100
Suburban 17 0 6 29 35 24 100
Average 71 3 18 35 32 9 100
Other 15 13 33 13 27 7 :100

Grad. Class Size

1 - 25 17 31 61 8 0 0 100
26 - 50 23 10 59 31 0 0 100
51 - 100 20 5 55 35 5 0 0 100

101 - 200 33 18 52 27 3 0 100

201 300 12 8 33 42 17 0 100
301 - 400 13 0 0 15 69 16 0 100
401 - 500 11 0 0 17 33 33 17 100
501+ 20 0 0 6 58 18 18 100

All Schools 149 6 29 28 26 8 100

Key: 1.
2.

3.

4.

6.

1-60
61-120
121-180
181-240
241-300
301+
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Cr A. T 1 T IV

UMARY, CONCLUSIONS, AND RErWNEN

Act is presented in four sectlon The

first seeti( , restates the problem of the study, summari es

the sal nt positions or the literature and related research,

and outlines the pr cprocedures which were followed. The second

section recapitulates the findings of the investigation. The

final two sections state certain conclusions which were -awn

from the findings and offer recommendation or future _

Summary

The problem. The purpose of this study was to analyze

yearbooks relative to the quantitative page allottrlents, when

classified by the following factors: 1 ze of community

(rural, suburban, village, town, or city); (2) self-selected

socioeconomic delineator (low, farm ranch, suburban, average,

or otlien) ;And ize of graduating class (1-25, 26-SO, 51-100,

101-200, 20l -300, 301-400, 401-500, or 501+

Helated literature. Literature of recent orlin dealing

with high school yearbook oreduction and analysis was not

extensive. The literature tended to be directed toward the

advisor rather than toward the student staff. Few research

otudieS have been undertaken in this area, thus leaving much

roc; for, concrete data collection and analysis.

There seemed to be 'little question- concerning; the value

the yearbook, that is, that they are produced by a vast



ma,1 cC the high schools thr - co--try. There

o be a general consensus that this activity should

continued. The position indicated by the literature was

t it i3 t not only of educational benefit to the student,

it is al value to the school and. the community.

The yearbook has generally been described as a record

of school history and has often been referred to as ,mory

book." The yearbook staff is usually made up of a faculty

advisor and a number of students, most of whom are often

untrained. Numerous workshops have been offered in an attempt

to ameliorate this situation. L. R. Campbell has ritten

extensively in this area, much of his work being directed toward

the advisor. Other writing in the area also seemed to follow

this pattern. The opinions expressed in the literature urged

the advisor to be a teacher and guide in this activity and to

avoid the roc le of "boss."

Methodology. A normative survey was conducted, utilizing;

a questionnaire specifically designed for this purpose. This

questionnaire included a request that the respondent furnish

one (free) copy of the 1971 Yearbook. This instrument was

mailed to randomly selected schools throughout the United States

A follow-up inquiry was utilized in order to increase the per

cent of responses

Replies were analyzed and a per cent of responses was

repor=ted where appropriate. Because of the nature of the



instJmImel and the responses r c'eived the major portion of Lh

:3 1 subiecti jrdgments and interpret,:

analvJe:.:. Data wore summar zed, tabulated, and classified

tit, 3r opPiate

Findings

The follow n findings, indicated by the results of the

analysis of the data, were reported:

1. The analysis of the yearbook costs revealed little

In the way of a trend except that 80 per cent of the rtici-

pati g schools sold their books in the range of :3.51 to $6.50.

The vast majority of the yearbooks were produced without si

from the school board, leading to the implication that most

yearbooks must be self-supporting.

2. The majority of the yearbooks analyzed contained paid

advetising. It consisted of either display ads or contributors

cages. Most display advertising tended to be sold at -100 or

le full pare ad.

All y earbooks were found to contain pictures of seniors.

A vast majorttv contained pictures of all upperclassmen through

Grade 10. Larger schools tended to include pic tutu of fewer

classes than did the smaller schools. Group pictures were seldom,

d.

4. Based upon the classification schema adopted for the

study, athletics, general, musical, and club activities received

approximately the same per cent of page allotments. Academic



activities were either completely omitted or received a sir-

r. :Ont reduced amount of coverage when oparoi to the

other categories.

Conclusions

The folloWn c. conclusions, based upon the rindlnEs, are

prt=?sented:

1. Yearbooks are basically self-supp(.)rtir. Adverttsing

and income from the sale of books to members or the student

body are the two primary sources of revenue.

2. Yearbooks contain a higher per cent of pares exclusive

of ind:!vidual pictures) devoted to the various extra- and co-

curricular activities than to academic pursuits.

Recommendations for Further Study

This study should be replica -d. It is believed that

higher per cent of responses could be obtained by making

the roduost 'or a yearbook at the beginni_hF the school year,
thus obtaining an early commitment to the study el the yearbook

staff.
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Desx Ye.-botik Advisor:

= 41,2141

January 7 1913

Yo'Ir school has 1)*:n randomly s.J4ccted P.% cue of a n:1.-1.--14iA te)

parti4pat e. in a study of high :school yearbGeks. W wo1,1 appreciate it
It you would senA 4 CORY Cr yccx 1971 vearbocA. U,con receipt we will
analyse your pullie4tion and coQpam tbe zusults of Thin analysio with
other yearbooks froa across ti 1-aLion.

thiti stucly to cotipld 1)e:oru Cue .z41.Itt of' Lite next school
year. If you vish w will be hupry t rovlde yuu vith a summary of the
results of this study. You my obtrdn this by completing the enclo3ed
form.

We have enclosed a no2f-act(iresnd 1-4111ing =.t,abel Le assist you in mailing
your yearho& t s.

?ter we hav,..? couoleted our q:-1.s of thcce yea.boks ;4e will place them
on file in row library and the:i- will then be available tu The faculty and
tudents of this mre e. for thotr us a s they T;rcpare their awn vunications.
We hope the summary of OW work -4111 a:uiel-, you as you go about the prepara-
tion of your own yearbook..

We regrt' hat we ore unable 7c.0 . reiMOa-4vi,nmeu foY :-'GU,1" publication,
howevw' hope that tbis nrolec!-, '4111 be: of 'ien 1 inte:est to you that
you will b able np donatf,9ee bony your 19f1 jear'hu0 t0 educational
endeavor. W do know that our datA will oll'Ver you a Uasis of cor=arison for
your VOrk,

Sincerely,

,

Charles D. -

&s,oc:Late Prefesaoc

. () 1; '
,

,-) / ,/
i

)

/
.,.

Javne-jNoril -.
Aaciate rfs6cr.



Yearbook Adv8or:

When wss the lact time you 'd

your yearbook staff e:o ked tu
r:ontribute between 41.00 and 4d4,00
to a worthy cause?

It could have been yestero.ay
but we know definitely that it was
early last monthi Yes - last month
you received the letter reproduced
on the reverse side -.asking you to
send us a copy of your yearbook

We do consider thin a vorthy
cause and hope that the result of
the study will aid you in your work
and make a contribution to the field,
We would like to be able to inou(j. yoAfiehrbool4 in our study.

We do realize that we are asking a great deal (indeed - we
can't even offer you postage - jut a self-aJdra2sed mailing
label!) but we can offer you a basis of oom-carson of your year-
long efforts in producing your book wit l Lr-,ers throughout the
country. We plan to analyze the yearbooks received or the basis
of the folloWmg factors:

.
r\F

,,Ottw
-'''''.71-,,,, i 4 cm

L,....,,,e0.-, - .4, V ewd-r A ,,,e-, 4,, A
AA4 ,.... t

A' 1 & nu,*-'

1. Size of graduating class
2 Number of pages devoted to clubs, activities, academics,

athletics, etc.
3. Price of book
4. Cost of advertising
3, Other selected factors

We will analyze the books received before the end of this
school year and you will receive a summary of t:1.e results of
this study before you start the next school year in September.
Our data will be placed in a computer and co:oparisons made on
the basis of school si%:e and other factors e will return to
you our original _data sheet together with a summary of the study

you will be able to compare your biook tqith others throughout
the country.

In order to be able t5 -accompli8h Lh16 we need only one
hhing from you - A COPY OF YOUR 1971 YaUDC)0K. Won't you plaase
3ond us a copy of your yearbook (Book Rate) with the enclosed
form completed or 'Gel' uo yoa can)t.: cooparace in this study?.

Th,m1K you for your kind consiratioh cA7 this roouout,

rely
\

.1, A./

-1

'Ok



joie

.PtcaLc rintwer folloin -,_orlerning your school:

1. Type of school (iistrict7

(a) rura3 (t) suburban (c) village (d) town
under 10,000 10-50,000

2, Which of the followiug best, riestcribe(s) your school?

a public school

pnrochial (church-sueportd) WICY7
a private non- ctarictu school
a Vocationally oriented szhol
Other (please specify)

3. Which of the following best describe(s) your school?

(e )it
50,000 4-

a school with a ma,lorlty of Audonts draw-n from an extremely low socio-
economic background
a school with stnclents drawn rAnly from farming and/or ranching background
a school with a majority of students drawn from a suburban background (i.e.
living outside a_city or town but not being of an agricultural background)
an "average" school where no one hype of background, except possibly middle
class,predominates.

0 Other (please comnent )

Tell us a little about your yearbook (schc,oi year 1970-71 ) :

Number of seniors in graduating class

?rice of yearbook to students per copy

If you sold adt,resing what was your rate schedule:

Full page

page e..

Qunrter page

Contributor $

If you would like a summary of the results of this study complete the following:

Wi-me

Addrens

School

ci
CD

t1

H
ci

,==

0a
ci

,0

00

:r t-= to: (:.!-Irles OuVall, A17-1-!t.:: Professor,

indianA SoT,h i=rv3 1N. 116615

Usa other Side of hii Immo rnr udditi6nal comments

Zip



School Number

City State ZIP

1. Type of ir.:chool district (size)

2, Deriptor (from fopm submitted by school)

3. Descriptor4

4. Number of sonlors in graduating class (choose4/5)

A. 1 - 25
B. 26 - 50
C. 51 - 100
D. 101 - 200
E. 201 - 300

5. Number of seniors in graduating class (choose4/5)

A. 301 - 400
E. 401 - 500
C. 501 - 750
D. 751+
E. No answer

6. Price - With Condit ons (i.e. must sell adv.
have activity card/ board subsidizes; etc.)
Choose one 6/7/8/9

A. No Cost to student
B. 4 LOU or less
C. 4 1.01 - 4 2.00
D. 4 2.01 - 3.50
E. 3.51 - t 5.00

Price - W.1,th Gonditions (see # 6 above)
Choose one 6/7/8/9

A. 5.01 - 4,1 6.50
E. 6.51 - 8.00
C. 4 8.01 - 10.00
D. 4 10,00 - 12.00
E. 12.0 4.

. Price - No Conditions (mentioned on form)
Choose one - 6/7/8/9

A. No Cost to Student
B, 6.1.00 or less
C. * 1,01.- ; 2.00
D. i$ 2.01 - P 3.50
E. $ 3.51 - 0 5.00

Page 1 of 7 pages



Page 2 of 7 pagsr,,:, '.uviber

9, Price - No Conditions (mentioned on form)
Choose one - 6/7/8/9

A, .t 5,01 - 4 6.50
A

6451 8,00
C, 8,01
D. 4 10..01 - 4 12,00
E. 4 12,01 4-

10. Advertising - Cost for PULL Page Ad .No. 10 or 11)

A. $ 15.00 and below
B. 0 15.01 - '20.00
C. 30.01 - J 50.00

5C"1 ?5.00
E. 4'75.01 ' 100.00

11. Advertising - Cost for FULL Page Ad (No. 10 or 11)

11 4100,01 - 4 125,00
B. 012.5.01 +
O. Advertising Not Sold (Check book + form/see "E")
D. Contributors page only.
E, No Response (Check book + form/see & liEn)

12. Contributors Page (may or may not sell page ads)

A. No whoun
B. 2,50 and below
C. 4 2q - 5.00
D. 6 5,01 - 4 10.00

10..01 1-

13. NUM4J'3T cr SENIOR pictures to page (Grade 12/equivalent)
'9Et Pit mil' -ponG if varied)

A.
B. 4

C. 7 - 10
D. 11 -'.-

E. Group Picture

14. Number of JUNIOR pictures tc page (Grade 11/equivalent)

A. Not Included
B. 1_ - 15
C. 16 -. 30
D. J1 +
E. 01'01.41 Picture



Page 3 of 7 pee Number

15. Number of SOPHOMORE picture to page (Grade 10/equiv.

A. Not included
B. 1 - 15
Cy 16 - 30
D., 31 +

Croup

16. Number of FRESHMAN pictures to page (Grade

A. Not included
1 - 15

C. 16 - )0
D. 31 4-
E. Group

6 Nuaibsr of GliADE 8 pictures to page.

A. Not included
B. 1 - 15
C. 16 - 50
D. 31+
E. Group Picture

18. Number of GRADE 7 pictures to page

A. Not included
B. 1-15
C. 16 - 30
D. 31
E. Group Picture

19 isitumbor of GB0).11;

A.. Not l'acluod
B.. 1 - 15
C. 16 - 30
0. 1 +
E. Group Picture

pActureo to page

20. Number of .GRADE 5 pictures to page

A. Not included
.

)3. 1-15
C. 16 - 30
D. 31+
E. Group Picture

9 quiv.)
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21. Number of GRADE 4 pictures to page

A. Not included
TDB. 1 - 15
C. 16 - 30
D. 31

Group Picture

22. Number of PA1MARY GRADE (1,2,3) to page

A. Not included
B. 1-15
C. 16 - 30
De 31+
E. Groan Pictur.

Number of pages devoted to FACULT1, ADMINISTHAT1ON
and. STAFF (Include teachers, principal(s), super-
intendent, board of education, teacher aids, cooks,
custodians, socretariesp'bus drivers, etc. Use23/24

A. None
B. 1 - 3
C. 4 - 6
D. 7-10
E. 11 - 15

24. Number of pages devoted. to FACULTY, ADMINISTRATION
and STAN,' ree y 23 above) Use either 23 or 24.

A. 16 - 20
B. 21 - 25
C. 26. "2
D. 33 -
E. 41 +

25rn Number of puF;os devoted to ACADEMIC HONORS (i.e. awards
and honors for -subject areas, National Honor Society,
Class and (raduation standin etc.) Ues either 25/26

None
B. 1 - 3

C. 4 - 6

D. 7 - 10
E. ii - 15

26 Number of oags dovut&d to ACAL)ENIC -N S (see # 25)

A. 16 - 20
B. 21 .)c

C. 26 - 32
D. 33 - 40
E. 41



Page of pages saes;

27. Number f pages devoted to ACTIVITIES (i.e. general
school Pictrictus students in halys, proms, cheer-
leader- mccoming, royalty (fa ,ites), Who's
Who, Plays anci speech (if not a part f clubs and
excluding musicals) Use either 27/28

C.
D.

.

10

28. Number of pages

A.
B.

C.

D.
E.

16 - 20
21 - 25.
26 - 32

-40
+

290 Number of pag
(i.e, Band, C
Use either 29

None
1

7 - 10
11

devoted to ACTIVITIES (see # 27)

s devoted to MUSICAL .ACTIV- ES
orus_ Glee Club, Majorettes Musical
0

Number of Iia es devold v) MUSICAL ACTIVITIES
(see #

- 25

Nu- ber
(i

Soo
Lib
F.H A., 4-
Use either

pagek. rleveted to CLUBS (ORGANIZATION :3)
ont Cou_cil, Language Clubs, Drama Clubs,
.A., Pep Club, Speech Club, Thespian
vss Club, AV Club, Bridge Club, Y-Teens,

Newspaper Staff, Yearbook-Staff (Annual)
, Photography Club, Math Club, eto )
31/32

A.
a,

C.

D.
E.
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32. Nw4ber of p.ges evoted to CLUBS. (see # 31)

A. 16 - 20
21 - 25
a6

D. 33 - 40
E. 41 +

33. Number r)I es dcvoted. to ATHLETICS (All sports,
not 1-f_olucita 0.ystcaled.ucation classes but
including iAtra-mux.als), Ose eltIler 33/3L

A. None
B. 1 - 3

C. 4 -

D. 7 - 10
E. 11 - 15

Number el: pagc devoted to ATHLETICS .7.)

A. 16 - 70
B. 2) -
C. 26 - 32
D. 33 - 40
E. 41 +

35. Number or pavlo (tevoted to ADVERTISiO (Count pages,
half pat pages, contributos, boosters,
eto.) Use elter 35P6

A. None

7 - iC0,
E. 11 -

Numbei., or pages davot,td to ADVEW1SiNG (See # 35)

lf; -
B.. 2t ?5
C. 26 -

33 - 14,0
E. 4i+
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37,.

1.)o,g

Number of TOTAL P:P0-E

A 1 4r

61 90
C. 91 -
D. 121 - 150
E. 151

in ' arbok, Use either 37

38. Number cf 'QTAT, PAGES in Year000K (See if 37)

A. 181 - 210
B. 211

241 - 270
271 - 100

39.-

301 -,,

Total numtir of W1,0A PAGES in Yearbook (aegular
cpler - drJ not; count lf paper is color and
picture ton(:),d - do not
cover) ,

ount inside front and back

A, Non
1 - :10

0, 11 - 20
no 21 - 30
13, 31

This yearbot)k wp_t-; arc y zed. y


